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[Abstract] With the development of economic glo-
balization and information globalization, especially
since 2020, the epidemic has promoted more consumers
to shift from offline consumption to online, cross-

border

openness, globosity, low cost, high efficiency, rapid

ecommerce has grown rapidly, and its
evolution and other characteristics, biosecurity, quality
and safety, taxation, smuggling risks and other issues
have become increasingly prominent. Focusing on cross-
border e-commerce and building a new development
pattern is an important deployment made by the Party
Central Committee for the development of new formats
under the new situation. To this end, the customs un-
dertakes the important responsibility of maintaining
health, environment, ecology and consumer safety, in
line with the goal of promoting trade facilitation and
ensuring safety, it is necessary to build a new regulatory
service system and cross-border e-commerce rule system
through concept innovation and management innovation,
so0 as to achieve the goal of internationalization and rule
of law, so as to promote the standardized development
of the industry. Through the analysis of the current situ-
ation and development trend of cross-border e
commerce at home and abroad, this study summarizes
the regulatory model of cross-border e-commerce in the
emergence of import and export, and explores the inno-
vative cross-border e-commerce customs supervision
model and path in the digital society.

[ Key Words] Digital Society,

E-commerce, Customs Supervision

Cross-border
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